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DNEeKTPOHHbIN BU3HEC 1 3/IEKTPOHHAA KOMMEpPLINS: OCHOBHbIE MOHATUS:
XapaKTepHble 4epTbl NpenonpenennsLlme nosiBaeHne 3IeKTpoHHoro busHeca:

OrpomMHoe nHpopMaLnoHHoe pasHoobpasue.

NHdopmaumnsa cTana obbekToM noTpebneHuns.

Bnara npuobpenn HeaoNroBEYHbLIN XapaKTep.

3Ha4YnTEsIbHO BbIPOC/Ia CKOPOCTb NoTpebnieHns NpPoayKTOB.

CKNIOHHOCTb NoTpebuTens NoCTOAHHO MEHATb NPEeAnoYTEeEHMA N NOTPebHOCTL B
HOBW3HeE.

6. POCT MHHOBAUMOHHOCTN He TOJIbKO NMPON3BOACTBA, HO N Npouecca noTpebneHuns.

vk Wi

AIMEHHO MH(OPMALIMOHHAA PeBOIOLNA NMpUBena K ryObUHHLIM N3MEHEHUSIM BCEX
NPOU3BOACTBEHHbIX MPOLIECCOB, KOTOPble TPebyloT BCECTOPOHHEro aHam3a U
OCMBbICJIEHUS, @ TaKXXe NPUHATNE 0OLLEeCTBOM.

1. NH(opMaLMOHHbIE TEXHOMOMMN B NOCTUHAYCTPManbHbIX obuiecTBax cTanm
MPUYNHOWN:
CokpalieHne pabo4ynx MecT B NPOMbILLIIEHHOCTU N CE/IbCKOM XO3ANCTBE

2. Pa3BunTue ceTeBbiXx MOAeNen TPyLOBbIX KOJIJIEKTUBOB, NPeACTBaNAOLLLMX
coobulecTBa BbICOKONHTEIIEKTYaJIbHbIX NPOoeCcCnoHasnoB, 4YacTo paboTatoLwmx
yaaneHHO Hapg obwmM NpoeKToMm

3. 3Ha4uTesibHbIN POCT AOXO0A0B, NOJyHYeHHbIX Ha NpefoCcTaB/eHNN Pa3INYHbIX
cepBuCax u ycayr € UCNOJIb30BaHNEM 3HAHUW, HEXXeJIN Ha NMPON3BOACTBE TOBAPOB.

DNeKTpoHHaa KoMMmepuus (e-Commerce) - UCnonb3oBaHne ceTu «HTepHeT» unun
WHTpaHeTa Ans ANCTPUBBLIOLNM , MApPKEeTUHIa, NOKYMNKK, Npoaaku, obmeHa
NHMOPMaL N, TOBAPOB U YCAyr.

DNeKTPOHHast KOMMEpPLUWUS COCTOUT M3 LLECTN OCHOBHbIX 3/1EMEHTOB, obecrnevynBatoLLInNX
nposegeHne busHec-onepaumnn:

1. DnekTpoHHbIN 06MeH gaHHbIMU(Electronic Data Interchange, EDI) - obmeH
MHopMaLMen C NCNOJIb30BaHNEM LN POBLIX CPEACTB KOMMYHUKALLMK
CTaHOapPTU3NPOBaAHHbLIMU BU3HEC-OO0KYMEHTaMIN (3aKa3bl U cHeTa) Mexxay
nokynatensamMm n npogasuamm. OCHoOBY 3JIeEKTPOHHOIro obMeHa faHHbIMU


https://www.evkova.org/#evkova

COCTaBJIAT CTaHA4apPThLl popMaTUPOBaAHUA N Nepedadn nHpopmauun,
pa3pabaTbiBaeMble MexxayHapooHOW opraHu3aumnen no ctaHgaptTulaunm (1S0).

2. DnekKTpoHHoe aBuxxeHune KanuTtana(Electronic Funds Transfer, EFS) -3n1eKTpPOHHbIN
obMeH nnn nepeBoa OeHer C 04HOro cyeTa Ha APYron. B aNeKTpOHHOM KoOMMepLun
EFS cBsi3aHO C NnpoBeeHNEM INNEKTPOHHbIX AEHEXHbIX TpaHCaKunun. MexaHnsm EFS
npeanonaraet obMeH gaHHbIMU MeXxay cepBepamun, obpabaTbiBalOWMMN AEHEXKHbIE
TPaHCaKLUMM N CBA3AHHYIO C HAMU MH(OPpMaLUIO.

3. DnekTpoHHasa Toproens(e-trade) - npoBengeHne TOProebiX onepaunn U coesoK B
cetTn MHTepHeT, NnocpenCcTBOM KOTOPbIX COBeEpLUaeTCHa NoKynka (npofaxa) ToBapos.,
a Tak>Xe nx onsaTta. Onepaynm B 371IEKTPOHHON TOProsJie BKAYaT B cebs Bbibop
ToBapa, NOATBEPXAEHME 3aKa3a, NPUEM niaTexen n obecnevyeHme gocTaBKu.

4. DNeKTPOHHble AeHbru (e-cash) - neHe)xxHble o6a3aTeNbCTBA SMUTEHTA Nepes
noBepuTenemM B 3JIEKTPOHHOM BUAE. DNEKTPOHHbIE AEeHbIMM O4HOBPEMEHHO
ABNAIOTCA CPEACTBOM MiaTexxa n 0683aTeNbCTBOM aMUTEHTA. IX npenmMyuiecTBo
3aKJ/It04aeTCsa B CKOPOCTU 6e3HannyHbIX pac4éToB, a HELOCTATOK - B
OrpaHNYeHHOCTN chepbl NpUMeHeHuns. lNMepeBecTn 3/IEKTPOHHbIE OEeHbIM B 0ObIYHbIE
MO>XHO TOJIbKO B PpaMKax B3aMMOOTHOLLUEHNI MeXYy UX BaaesibLeM N SMUTEHTOM.

5. DNeKTpOoHHbIN MapKeTuHr(e-marketing) - KOMNAEKC MapKeTUHIOBbIX MEPOMPUATUN,
CBSI3@aHHbIA C aHAJIN30M pbiHKA U NMPOABMXXEHMEM TOBapoOB B ceTn NHTepHeT.
OBbI4YHO C 2N1IEKTPOHHBIM MAapKETUHIOM CBSA3bIBAOT pa3MeLleHune
B C€TM MAapPKEeTUHIroBon NHpopmauum (cantel, 6aorun, peknama n T.4.), a Takxe
ynpaBJieHne pa3MelleHHbIM KOHTEHTOM (Beb-npoekTupoBaHue, seb-amn3anH, sed-
nporpamMmMmmpoBaHue n seb-agMMHUCTPUpPoOBaHUE).

6. DNeKTPOHHbIN BaHKUHI(e-banking) - TexHONOrMA ANCTaHUMOHHOIO BAHKOBCKOIo
obcny>XnBaHms, NpmM KOTOPOM A0CTYN K CHETAM U OnepaumsaM KaMeHTa
ocyulecTBsaeTCa nocpencTtsom cetn IHTepHeT. B Poccuun 3Ta TeXHOM0rms
Ha3blBaeTCA «BaHK-KJMEHT» N LUMPOKO NpumMeHsaeTcs 60abLWLNHCTBOM POCCUNCKUX
baHKoOB.

INeKTPoHHbLIN 6n3sHec (E- Business) - Bce busHec-npoLuecchl, coBepllaeMble 0e/10BO
opraHmsaumen NnocpeacTBOM CETU NHTEPHET: KOMMEPLUUS, MapKeTUHI, PUHAHCOBbLIN
aHanus, nnaTtexu, noabop Kaapos, NOAAEPXKKA KJIMEHTOB N NApPTHEPOB U AP.

B OTANYMKN OT 2/1IEKTPOHHON KOMMEPLUW , SNIEKTPOHHBIN BM3HEC BKAOYaeT B cebsa He
TOJIbKO OHJIAMH-ONepaunm Kynam nan npoaaku, Ho 1 B LLeJIoM BefleHne BCeX BUAOB
busHeca B MHTepHeTe.

DNEeKTPOHHbIN BU3HEC BKOYAET: NPOAAXXN, MAaPKETUHI, PUHAHCOBLIA aHaN3, NIaTeXn,
MOUNCK COTPYOAHWUKOB, NOAAEPXKKY MOJIb30BaTEsNeN, NOAAEPKKY MAPTHEPCKMX OTHOLLEHWIA



n ap.
YacTn sanekTpoHHOro 6usHeca, cBsi3aHHble C IHTepHeToM, BKIOYaloT B cebs:

e busHec Ha UHTepHeTe (MHTepPHEeT-NPOBANANHI, XOCTUHI, KOHTEHT-NMPOBaMAUHI 1
cepBUC-NpPOBaNANHI).

e busHec BOKpyr IHTepHeTa (NOCTaBKa TeEXHUYECKMUX CPeacTB, NOCTaBKa
MPOrpaMMHbIX CpeacTB, web-an3anH, NporpaMMnUpoBaHmMe U CONyTCTBYOWME
ycnyrn).

e busHec B IHTepHeTe (UHTEepHeT-peKslaMa, MHTepPHeT-Mara3nHbl, UHTEPHeT-
AYKLWMOHbI, NHTEpPHEeT-pacyeTbl, UHTEPHET-MAPKETUHI, UHTEPHET-KOMMepLUun4,
nHpopmaumoHHaa noanmcka, CM B UHTepHeTe).

OCHOBHbIe CEKTOPbl KOMMEPYECKOro B3anmMoaencTeua (Mmogenm B3anMoaencTBns)

TpaAVUMOHHO Chepbl 3JIEKTPOHHON KOMMEpPLUUM pa3aensatoT Ha CEKTOPbI B 3aBUCUMOCTU
OT YYaCTHMKOB COEJNIOK U HanpaBJlieHNa B3auMOLENCTBUSA
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OcTaHoBUMCH I'IO,EI,pO6HO Ha 4YeTblpeXxX OCHOBHbLIX CEKTOPaX KOMMeEP4ECKOro
B3aMMOOEeNCTBUSA B 3aBUCUMOCTU OT Y4aCTHUNKOB:

1. B2C(Business-to-Consumer) - BUA 371€KTPOHHON KOMMEpLUUN, NogpasyMeBatoLnin
OoCyLleCTBJIEHMNE CAENIOK MexXay pnan4ecknmm n pusndeckumm nmuammn. Yawe
BCEro peyb NAeT 0 PO3HUYHOW Toprosse 4yepe3 NHTepHeT. 3TO MOryT BbITb
crneymann3npoBaHHbie NopTasbl NPOLABLOB, 3/IEKTPOHHbIE TOProBble MJoLlanKm
NNn agpecHble paccbisikK. B pesynbTaTe KAMEHTbl N0Jy4atoT BO3MOXHOCTb, He
BbIXOOA U3 AOMa, BbIbMpaTb 1 onjla4ynBaTb TOBapbl HA OCHOBE KOHKYPEHTHbIX
npeanoXXeHnm npoaasuoB. MNpoaaBLbl COKpaLLalOT TOBapHbIe 3anachkl N YCKOPSIOT
060poT, yxoaa OT 3aTpaT Ha CoAep>KaHMe TOProBbIX MOMELLEHUA N NepCcoHana, a



TakK>Xe Hanpsamyto Noay4YalT MHPOPMaLMIO 0 MOTPeEBNTENbCKUX NPEANOYTEHNAX.

2. B2B(Business-to-Business) - nogpa3yMeBaeT OCYyLEeCTB/IeHNEe CAENI0OK MeXxay
npeanpuaTuaMmn (lpuandyeckumMm amuamm n npegnpuHuMaTensamMmm). TeXxHn4yeckm
Takoe B3aumoaencTeme obbiYHO ocyulecTBaseTca Ha 6a3e cneunanm3npoBaHHbIX
OTKPbITbIX MHTEPHET-NNAT(OPM CO CTaHAAPTHLIM HABOPOM UHCTPYMEHTOB U
npasui. NIHTepakTMBHbIE Ba3bl AaHHbIX MO3BONSIOT HE TOJIbKO obecnevynTb 6onbLUOoN
06BbEM NpennoXxeHns, HO U OTC/IEXMBATL MPOLECC NCMOJIHEHNS 3aKa3a. K caenkam
«B2B» 4acTo OTHOCAT opraHn3aumnio ONTOBbLIX MOCTaBOK TOBapa U pa3MeLlleHne
3aKa30B Ha NPOM3BOACTBEHHbLIX MPeanpuATusaX.

3. C2C (Consumer-to-Consumer) - B, 3/71IEKTPOHHON KOMMepPUMIN, NoapasyMmeBaoLmnm
oCyLlecTB/IEHMNE CAENOK MexXay punsndyecknmm nmuamm. OBbIHHO 3TO CBA3aAHO C
TOProBJsien Yepes 3/IeKTPOHHbIE AO0CKK 06bsABNeHU ( «Avito» n gp.) nnm Ha
3JIeKTPOHHbIX TOProBbIX naowagkax («Meshok», «eBay», «Delcampe» n gp.).

4. B2G (Business-to-Government) - nogpasymMeBaeT OCyLleCcTBNIeHNE CAENOK Mexay
3KOHOMUYECKUMIN cybbekTaMu (lopuandeckumm nmuamMmm) ¢ O4HOMN CTOPOHbI U
rocyaapCTBEHHbIMU (MYyHUUMNANIbHLIMWN) OpraHaMu ynpaBiaeHns
C Opyroun. B LUMPOKOM CMbIC/IEe flaHHOE NOHATUE BKJOYaeT B cebs ntobble nnaTHblE
yCNyrun, oKa3sblBaeMble SKOHOMUYECKNMU CyObeKTaMN rocy4apCTBEHHbIM NN
MYHULMMANbHbIM yYpeXX4eHUSM C UCMOSIb30BaHNEM 3/1€eKTPOHHOro obmMeHa
OaHHbIMU. [TpUMEPOM MOXKET C/Y)XUTb NopTas rocakynok PO,

CornacHo HopMaM AEeNCTBYHOLWEro 3akoHogaTebCcTBa caenkm B2G ocywecTBna0TCA B
opMe KOHKYpPCOB, TEHAEPOB UM KOTUPOBOK. B KavecTBe npenmyuiects B2G MOXXHO
BblOE/INTb KPYMHbIEe pa3Mepbl CAENOK, BbICOKYIO NA1aTEXECNOoCOOHOCTb NoKynaTens u
NMNOXXEBOCTb 3aKJIlO4aeMbIX KOHTPaKTOB. 014 3Toro Buaa busHeca CywecTBytoT
AOBOJIbHO BbICOKME BXOAHble Bapbepbl, NpeonosieTb KOTOPbIE NMOA CUY TOJIbKO OYEHb
KPYMHbIM KOMMAaHUSAM.

OcCHOBHbIe HanpasJieHNA N pa3bl PAa3BUTUA INNEKTPOHHOIO bunsHeca B Mupe

Ha cerofHALWHWIA AeHb MOXXHO BbIENINTb YeTbipe HaMpaB/eHNs Pa3BUTUS SJIEKTPOHHOI 0
6u3Heca B MMpe, CBA3aHHbIE C ero reorpaMyeckuM MecTomnosIOKEHNEM: aMepUKaHCKoe,
€BpOMnenckoe, asnaTckoe N poccminckoe. Kaxgoe HarnpaB/ieHe XapaKTepusyeTcs
YPOBHEM Pa3BUTUS TEXHOMNOMNIA, MOIMTUYECKON HAaNPaBAEHHOCTbIO, NPaBOBbLIMM
HOpPMaMM N HaLMOHAIbHbIMW 0COBEHHOCTAMU

Co3paHue NHTepHeTa ABNsETCA KJII0YEBbIM MOMEHTOM B MOSABJIEHUN 3JIEKTPOHHOIO
busHeca. CeTb 3apognniacb B aMepnkKaHCKOM Hay4HoM LeHTpe ARPA, co3naH- 152 A. A.
becnasnos HoM npaBuTensctBoM CLLUA B 1958 r. Cc uenbio ycTpaHeHusa otctasaHua CLUA



oT CCCP B KOCMU4YeCcKoun cpepe, HO BCKOpe B areHTCTBe 06pa3oBasnocCh
crneynann3npoBaHHOe oTaesieHne, 3aHMMaBLLIeecs ceTeBbIMU TexHoNornaMu. Nepeas
KoMnbloTepHasa ceTb ARPANET 6bina co3gaHa B 1969 r. n coeanHsana YeTbipe y3na B
yeTblpex aMepuKaHCKMUX yHuBepcuTeTax. Mo3)xe Obls10 Co34aH0 elle HEeCKONbKO
noaobHbIX ceTen, KoTopble 6bINM 06begnHeEHbI B euHY0 rnobasnbHyo ceTb NHTepHeT,
KOTOpas cenyvac yCcrnewHo pa3BMBaeTCs, a ee pa3Mepbl B HacTosLWee BpeMs 3HAYNTENIbHO
MpeBbILLAT NepBoHavalibHble. AMEPUKAHCKOE HanpaBJ/ieHNe SBNSEeTCS 3aKoHoAaTeNnem
MoAbl 019 BCeX rnocsiegoBaTenien n onpegenseTcsa nnanpyowmm nosoxxeHmem CLLUA B
obnacTn NHPOPMaUMOHHO-KOMMbIOTEPHbLIX TEXHONOMMA N CUCTEM CBA3WN.

Bnarofnaps COBMeCTHbIM YCUIMAM aMepuKaHLEeB U eBponenues Obiin BbligesieHbl
HECKOJIbKO KJlacCcoB MHMopMaLMoHHbIX cuctem (LUC), ncnonbsyembix An8 asToMaTm3aumm
KPYNHOro kopnopaTuBHOro 6msHeca ¢ 1980-x rr.: ERP (Enterprise Resource Planning) —
NC ynpasneHuna pecypcamm npegnpuatng; CRM (Customer Relationship Management) —
NC ynpaBneHnsa B3anmonencTemem c kaneHtamm,; Bl (Business Intelligence) — NC cbopa,
aHann3a u npeacTtaBseHns 6usHec nHhopmaumm; ECM (Enterprise Content Management)
— WNC ynpaBneHunsa nHgpopmaumen n ooKkyMeHTamu Ha npeanpuatun. HRM (Human
Resource Management) — UC ynpasneHusa nepcoHasioM. SCM (Supply Chain
Management) — NC ynpaBneHns ueno4ykaMmu rnocTaBoK.

OpyrumMm HeManoBa>kHbIM (PaKTOPOM, MOBJIMABLUMM Ha TEMMN Pa3BUTUSA SJIEKTPOHHOI O
bunsHeca B Mupe, ABnseTCA co3gaHme Ha 3anage B 1980-x rr. EDI-cuctem (Electronic data
interchange — 3N1eKTPOHHLIN 06OMEH faHHbIMN) KaK TexHonornm gna Nctopusa passutus
3/1IeKTPOHHOro busHeca B Poccum 153 nogaep>XaHns BHELWHUX Oe/10BbIX KOHTAKTOB.
NpnmepoM akTUBHOIO pa3BuTna EDIcucTem cnyXuT ycnewHasa AeaTesnbHOCTb
benbrunckonm komnaHum S.W.I.F.T., oKa3biBalOLWEN yCcayru no nepenadvye coobieHmnn un
B3aMMOLENCTBMUIO Mexay cybbekTamm (hMHAHCOBOW AeATEeNIbHOCTU B 3aLLULLIEHHOM
pexume

Ha ¢oHe paccMmaTpumBaeMbix CTpaH BblaenseTcs Kutan, ocywecTBAAIOLWNA
CTPEMUTENbHbIN NPOPbLIB B 061aCTV MHMOPMALMOHHO-KOMMbIOTEPHbLIX TEXHOJIOMNIA 1
CUCTEM CBSI3U, OAHOBPEMEHHO NPOBOASALLNIA MOSNTUKY OrPaHNYEHNS UCMNOJIb30BaHUA
CBOVMMM FpakgaHaMn BHYTPU CTPaHbl MeXAYHAaPOAHbIX N BHYTPEHHUX
NHTEPHEeTPecypcoB. DTO NPsiMbiIM 06pa3oM BAMSET Ha (hOpMMPOBaHME BHYTPEHHErO
PbIHK@ 3JIEKTPOHHON TOproBaun. Kutam aBnsieTcs NpUMepoM »eCTKOro NoJINTUYEeCKoro
peryanpoBaHuns, HanpaBaEeHHOro Ha AOCTMXKEeHNEe aMBULMO3HbIX MOJINTUYECKMX LLeNen u
cobniofeHne HauMoHabHbIX MHTEPECoB rocyaapcTBa.

AHanu3 3TanoB Pa3BUTUSA 3IEKTPOHHOro 6usHeca B Poccunm



Mepunona ¢ 1998 no 2000 r. - 3Tan 3apoxxaeHns, Hanbonee BypHOro passBmMTMa U cCaMoro
CTPEMUTENBHOIO YBEJIMYEHNSA YUCNa MHTepHeT-Mara3nHoB. OH XapakTepusyeTcs
MaKCUMaJiIbHbIMU 3Ha4YeHUAMM Temnos npupocTa (98,99% - 1999 r., 43,17% - 2000 r.).
HauBbicwinm npmnpocCT 6bia 4OCTUrHYT B 1999 r. 1 06BbACHSAICS OTKPbIBAOLWMNMUCS
nepcnekTneaMmm Moao4on oTpac/n 3EKTPOHHOIro BusHeca, NPUTOKOM NHBECTULUIA
nocne gegonta 1998 r. n ctpemsieHnem npegnpuHMMaTenen noay4nTb MakKCUMasibHYHO
NpubbIab OT HOBbLIX MHTEPHET-MNPOEKTOB. YNC/I0 NEPBLIX UHTEPHET-Mara3nHoB
COCTaBNAN0 BCEro 298 WT., oHX BbINM 3aperncTpmpoBaHbl Wb B KPYMNHbIX FOpoAax,
Takunx Kak Mocksa (67,90%), CaHkTleTepbypr (7,32%), HoBocmnbupck (3,01%),
EkaTepuHbypr (1,83%), KpacHonap (1,61%), BnaansocTok (1,17%). Mpn 3ToM Ha
paccTosaHnn 6onee 50 KM OT 3TUX rOPOAOB 3/IEMEHTapPHbIE CPpeacTBa
Te/IeKOMMYHUKaLUM MOrin OTCYTCTBOBaTb abcontoTHo. OTCTaBaHMeE OT MUPOBOIO
YPOBHSA Pa3BUTNA MHHPOPMALMOHHO-TEIEKOM MYHUN KALMWOHHbIX TEXHOJIOMNI B ropoaax
COCTaBJA/10 OK0J10 5-8 neT. F0TOBble NPOEKTbI NpeacTaBnan cobon nokanabHble
pelleHmns, onmpatoLmecs Ha 3aKyrnjeHHble 3a pybexoM TEeXHOOr MM U NMPOrpaMMHO-
annapaTHble nnaTtdgopmebl. Mepmnon ¢ 2000 no 2001 r. - 3Tan pe3kKoro CHMXXEHNSA TEMIMOB
pa3BUTUA S/IEKTPOHHOro 6usHeca B Poccmun. Kasanock, K 2000 r. Bce 6b1s10 FOTOBO A4
TOro, 4Tobbl 3/1eKTPOHHbIN B3HeC B Poccum npoaosikan Tak XXe CTPEMUTENIbHO
pa3BMBaTbCS, Kak 3TO 6b1J10 B NpealecTBYOWME HECKOIbLKO NeT, HO 3 anpena 2000 r.
rnepBoHa4vanbHoe bypHoe pacwmnpeHne ayamntopum NHTepHeTa B Mmpe (1996-1997 rr.) u
n36bITOYHOE (bMHAHCMPOBAHME NMPUBENN K CTPEMUTENIbHOMY 06Banly Ha 214 NyHKTOB
nHoekca NASDAQ. 3T0 NMosIOXKMI0 Ha4Ya0 3aTSAXKHOMY Ccnagy pa3BUTUA JIEKTPOHHOIO
bunsHeca B CLLUA n BO BCeM Mupe.

B Poccun B 2001 r. 66111 BbISABJIEHbLI 3aMETHbIE CHUXXEHUSA TEMMOB NMPUPOCTa YMCna
KoMnaHun (7,65%), 4T0 06bACHAIOCH BbICOKON 3aBUCMMOCTbIO KOHBIOHKTYPbI
POCCUINCKOr0 pblHKa OT CUTyauum B Mmpe, ocobeHHo oT cuTyauum ¢ nHaekcom NASDAQ.
Mepuon ¢ 2001 no 2007 r. - 3Tan CTaHOBJIEHNS U NJIAHOMEPHOI0 Pa3BUTUA KaK
WHTEPHEeT-TEXHOJIOMUW, TaK N 3NEeKTPOHHOro busHeca B LesioM.

OOHaKo pa3BMTME OTPAC/N 3JIEKTPOHHOro bn3sHeca B Mupe, B ocobeHHocTn B Poccun,
caoepXxmBanu:

* HeOCTaTO4YHbIN YPOBEHbL Pa3BUTUA TEXHOJIOIMUN;
* Hebe30MaCHOCTb TPaH3aKLUMN U XpaHeHUsa nHhopmMaLum;

* HeoCTaTOK HaBblKOB NUCMNOJIb30BaHNA NIHTepHeTa B KOMMNaHUAX;



* NpaBOBble N BlOpoKpaTNYECKne TPYLHOCTY MPU CO34aHUN CTPYKTYpPbl 3NIEKTPOHHOMN
TOProB/u;

* MpuUBbIYKA HedopMasibHbIX OOrOBOPEHHOCTEN B BU3Hece.
KoHLenunm anekTpoHHoro busHeca:
MpruMeHeHne 3N1eKTPOHHOro 6usHeca NAeT No ABYM HanpaBAeHUsIM:

e CO3[aHVe HOBOIO 3/1IeKTPOHHOro 6M3Heca
e BHEJpPEHMNE TEXHOOT I I/IEKTPOHHOI0 BM3HECa B yXKe CyLLecTBYloLlee Aeso C
LeSiblo paclUnNpeHns aesaTenbHOCTMW.

3J'IEKTpOHHbII7I bunsHec cocTonT K3 HeTbIpeX OCHOBHbIX HanpaBneHmM:

e 3JIEKTPOHHASA KOMMepL S

e NHTEPHET-yCNyru

e KOHTEHTHblIE MHTEPHET-CEPBUCHI

e NEATENIbHOCTb 3JIEKTPOHHbIX (hUpM.
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